Senior Marketing Data Analyst
Department: Growth
Location: Lisbon / Porto, Portugal (Hybrid)
Company: Hostelworld

About Hostelworld
Hostelworld is building the world’s leading Social Travel platform — helping travellers connect with like-minded people and create unforgettable experiences together.
Since launching its social network in 2022, the platform has grown to over 2.6 million social members, creating a thriving ecosystem powered by:
· User-generated travel content 
· Customer testimonials and authentic travel stories 
· Social interactions and messaging between travellers 
· Mobile-native community experiences 
Unlike traditional OTAs, Hostelworld focuses on connection-first travel, creating a unique category: Social Travel.
Their competitive advantage comes from a rich proprietary dataset generated by their social community, enabling deeper traveller insights, personalization, and long-term network effects.

The Opportunity
Hostelworld is hiring a Senior Marketing Data Analyst to join the Marketing Analytics & Insights Team.
You’ll work closely with:
· Commercial Growth teams 
· Product & Technology teams 
· Marketing stakeholders 
· Senior leadership 
This role is highly strategic and focused on improving marketing profitability, budget allocation, customer acquisition efficiency, and forecasting capabilities.



What You’ll Do
1. Marketing Mix Profitability & Budget Allocation
You will:
· Lead data-driven marketing budget allocation strategies 
· Maximize ROI across web, paid, and social channels 
· Build and improve attribution models 
· Analyse: 
· Customer Lifetime Value (CLV) 
· Customer Acquisition Cost (CAC) 
· Channel profitability 
· Incrementality impact 
· Design experiments to measure true marketing lift 
· Continuously optimize spend allocation based on performance trends 
· Partner cross-functionally to align marketing investment with business goals 

2. Forecasting & Predictive Analytics
You’ll develop forecasting models to predict:
· Sales trends 
· Customer behavior 
· Market dynamics 
· Campaign outcomes 

3. Customer Segmentation & Clustering
Responsibilities include:
· Advanced customer segmentation 
· Behavioral and demographic analysis 
· Identifying actionable customer patterns 
· Supporting personalization and growth strategies 


4. Reporting & Business Insights
You will:
· Analyse large and complex datasets 
· Present findings to senior leadership 
· Create clear and compelling reports/storytelling 
· Highlight business opportunities and performance trends 

5. Process Improvement & Mentorship
You’ll also:
· Improve analytics workflows and governance 
· Implement best practices 
· Mentor junior analysts 
· Drive analytics excellence across teams 

What They’re Looking For
Required Experience
· 5+ years in: Marketing Analytics, Customer Analytics & Data Science 
· Strong commercial and growth mindset 
· Experience influencing stakeholders and senior leadership 

Technical & Analytical Skills
Strong expertise in:
· Multi-touch attribution 
· Incrementality testing 
· CLV modelling 
· CAC analysis 
· Marketing mix modelling 
· Forecasting & statistical analysis 


Tech Stack
GCP | Snowflake | Tableau | Vertex AI | Airflow | DBT | Fivetran | Hightouch | Twilio Segment

Culture & Working Style
Hostelworld describes its culture as:
· Fast-paced and entrepreneurial 
· Data-driven and experimental 
· Collaborative and adaptable 
· Focused on learning and ownership 
Core Behaviours
· Grow Others — invest in people development 
· Master It — deep curiosity and analytical rigor 
· Collaborate — value diverse thinking 
· Adapt — embrace experimentation and change 
· Deliver — focus on measurable outcomes 

Benefits
· Competitive salary & benefits 
· Enhanced annual leave 
· 3 Wellbeing Days annually 
· Paid parental & family leave 
· Hybrid/agile working 
· Work From Abroad policy 
· Learning & development support 
· Inclusive leave policies 
· 5 paid volunteering days 




About Hostelworld Group
· Founded: 1999 
· Headquarters: Ireland 
· Employees: ~270 
· Hostel partners in 180+ countries 
· 2024 Revenue: €92m 
Hostelworld is positioning itself as a leader in the future of community-driven travel experiences, combining social networking with travel discovery and booking

